
Reimagining 
work and life 

Building a 
sustainable and 
future proof 
business



Trouble retaining and 
attracting talent

Technology should 
work from anywhere
• Future proof
• Self help
• Preventative
• Productive
• Secure

But how about;
• Wellbeing
• Engagement
• Work your way
• Culture change



Verified insight
• Data about each step of a 

product’s journey is available

Brand trust
• The solution is ensuring 

sustainability and ethical claims

Material specifications
• Ef forts in use of ethical, organic 

and/ or recycled materials are 
detailed

Engagement
• Consumers can get to know the 

makers

Future proof
• Preparing a solution that 

captures data for non-financial 
reporting

Transparant Supply chain
The context: a lot of claims…
how to validate?



Ontdek meer over FTSV 
How can IT make the world 
more sustainable

read meet see win

tag

wish

Fujitsu’s vision 
for a more 
sustainable 

world

FINEST APPAREL

How can IT 

make the 

world more 

sustainable?

00009053

STILL001.221

Classic Polo

Olive

M
€ 69,95



Here come the 
superhumans…

Make the Shift, today. 

FUJITSU Work Life Shift…
• Implements technology that 

works for people
• Makes work-life balance a 

reality
• Embeds resilience and agility 

into teams and organizations
• Improves productivity and 

creativity, delivering greater 
customer experiences

• Creates workforces that are 
inclusive and sustainable

We’ve accelerated plans to tap into the potential 
of people working the way that suits them. With 
the freedom to get work done remotely – yet 
collaborate from anywhere – many workforces 
have shown themselves to be ef ficient and 
engaged, so why wait?



Transparant Supply chain 
The context: a lot of claims…
how to validate?

Brands showing a commitment to 
sustainability saw more then 4% 
sales growth globally. Brands without 
sustainability commitments grew by 
less than 1% 
(Inc. Mag. 2018)

Traceability listed as 1 out of 8 
priorities for the fashion industry 
(Fashion CEO agenda 2020)

37% of global consumers say they 
will switch to a new brand if it 
offers more transparent product 
information 
(Fashion CEO Agenda 2020)

Made from 
organic 

Fairtrade 
cotton

100%
Built with 
recycled 
materials

For a more 
sustainable 

fashion
future

Who
made my 
clothes?


