Reimagining work and life

Building a sustainable
and future proof business
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Trouble retaining and attracting talent FUJITSU

Werknemers, gefrustreerd door

IT op werk: ¢en op vyl
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AMSTERDAM - Bijna de helft (48% ) van de Nederlandse kantoorwerknemers gelooft dat ze productiever zouden zijn als ze
betere technologie tot hun beschikking hadden. 18% is zelfs zo ontevreden over de door hun werkgever aangeboden
technologie, dat ze overwegen hun baan op te zeggen. Dat blijkt uit onderzoek van automatiseringsplatform Ivanti onder

kantoormedewerkers, IT-professionals en managers.
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Technology should work
from anywhere

* Future proof

« Self help

* Preventative

* Productive

« Secure

But how about;

i+ Wellbeing
sl © Engagement
k= *© Work your way

* Culture change
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Transparant Supply chain

The context - a lot of claims... but how to validate
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‘tex tracer

MARCO MANZINI
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@ Material 95% ogokc cotton,
£% olaston

@ Senace com

‘tex tracer

= Verified insight

Data about each step of a product's journey
is available

= Brand Trust

The solution is ensuring sustainability and
ethical claims

= Material specifications

Efforts in use of ethical, organic and/ or
recycled materials are detailed

= Engagement

Consumers can get to know the makers

= Future proof

Preparing a solution that captures data for
non-financial reporting
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Visit our stand!




Here come the superhumans ...

We've accelerated plans to tap into the potential of people
working the way that suits them. With the freedom to get

work done remotely - yet collaborate from anywhere -
many workforces have shown themselves to be efficient
and engaged, so why wait?

FUJITSU Work Life Shift...
® Implements technology that works for people
® Makes work-life balance a reality

® Embeds resilience and agility into teams and
organizations

® Improves productivity and creativity,
delivering greater customer experiences

® Creates workforces that are inclusive and
sustainable

Make the Shift, today.
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Brands showing a commitment to il
sustainability saw more then 4% sales Who AW
growth globally. Brands without

sustainability commitments grew by less made my
than 1% clothes?
(Inc. Mag. 2018)

Made from
organic
Fairtrade

Traceability listed as 1 out of 8 priorities for
the fashion industry
(Fashion CEO agenda 2020)

37% of global consumers say they will
switch to a new brand if it offers more

transparent product information S ” For a more 100% X
(Fashion CEO Agenda 2020) 5 sustainable Built with ™
fashion recycled
materials
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